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      Max. Marks: 75
Note: No additional answer sheets will be provided.
Part – A 

Max. Marks: 25
Answer all the QUESTIONS
Define/Explain:
1. Marketing Myopia









(3M)

2. STP Strategy 









(3M)

3. Product Levels 









(3M)

4. Promotional Mix 









(3M)

5. Psychological Pricing 








(3M)

6. BOP 











(2M)

7. Marketing Philosophies 








(2M)

8. Product Line 
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9. Relationship Marketing 
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10. Positioning 
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Part – B 

Max. Marks: 50

ANSWER ANY FIVE. ALL QUESTIONS CARRY EQUAL MARKS.
1. What are the Core Marketing Concepts ?Explain Marketing Philosophies

2. What is Segmentation? Explain the bases and requirements for effective segmentation of consumer markets

3. What is PLC? Explain Marketing Strategies for various stages of PLC.

4. What is Marketing Channel? Explain Channel Strategy

5. How do you initiate Price Changes? Explain

6. What is Rural Marketing? Explain Rural Marketing Strategies in India

7. Explain the following

i. Developed Vs. Developing Marketing
ii. Types of Marketing Controls

-- 00 -- 00 –

A15











PAGE  
Page 1 of 1

